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31 May 2018

Croydon Partnership secure John Lewis and Waitrose for Croydon
Town Centre Development

The Croydon Partnership, the joint venture between Westfield and Hammerson, today announces
[31 May] that a new co-located John Lewis department store and Waitrose supermarket will anchor
the new £1.4bn redevelopment of the Croydon retail town centre.

The 165,000 sq ft, four-level John Lewis shop, which will incorporate a Waitrose on the ground floor,
represents a significant investment by the John Lewis Partnership in Croydon town centre. The joint
development will bring John Lewis and Waitrose together in a new way, delivering the customer
experience that the John Lewis Partnership is renowned for to Croydon customers under one roof.

The full-line department store and supermarket will be a showcase for the two brands, creating the
most contemporary shopping experience for customers, and providing the very latest concepts and
services.

The two stores will be part of the exciting redevelopment which will offer over 300 shops, including
a brand new MA&S; restaurants, cafés; leisure facilities and a multi-screen cinema complex. In
addition, up to 1,000 new homes will be built, reinforcing Croydon’s ambition as one of London’s
most desirable neighbourhoods.

John Burton, Head of Development, Westfield Europe, said: “The Croydon Partnership is delighted
to deliver two of the UK’s leading brands. This is a major milestone and is a demonstration of the
strength of Croydon and the project. John Lewis is the most requested addition to the town centre
and its arrival will ensure Croydon’s future as the retail and leisure capital for South London.”

Peter Cole, Chief Investment Officer, Hammerson, said: “The decision by John Lewis and Waitrose
to open anchor stores in Croydon town centre highlights the importance of this growing regional
catchment and the desire from leading retailers to have a significant presence in the town. Over the
coming months we are looking to make further progress with the land assembly process ahead of
commencing detailed design and the pre-letting of the scheme.”

Craig Inglis, Customer Director at John Lewis, said: “We are delighted to be opening a new full-line
department store in the newly developed centre, offering the services and products for which we
are well known. This exciting new shop will showcase our latest thinking in shop design, creating a
modern space for shoppers with customer experience at its heart.”

Ben Stimson, Retail Director at Waitrose, said: “This is an exciting opportunity to bring the Waitrose
and John Lewis brands together under one roof as part of a state-of-the-art retail and leisure
destination and reinforces our commitment to Croydon’s future.”
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Leader of Croydon Council, Clir Tony Newman, said: “This is great news for Croydon. John Lewis and
Waitrose’s commitment to be part of the £1.4bn redevelopment of The Whitgift Shopping Centre
demonstrates their confidence in Croydon’s regeneration, its infrastructure and its growth and most
importantly, as a place that people want to be. We look forward to work starting on Croydon’s new
world-class retail and leisure development next year and the wealth of offerings this will bring to
local people, and to welcoming John Lewis to our town centre.”

The redevelopment of Croydon’s retail centre is part of the £5.25bn plans, which are already
underway to transform the town. The investment in Croydon’s major regeneration plans will see
new retail, dining, leisure, offices and homes making it the best place in South London to live, work,
play and shop.

Today’s announcement follows recent progress on this major town centre project with Croydon
Council and the Mayor of London’s planning approval at the end of last year. The retail
redevelopment will create 7,000 new jobs to the area and will be in the top 10 shopping destinations
in the UK.

The earliest date for construction to commence will be during 2019. The construction timeline
coincides with Croydon Council’s series of infrastructure projects that will enable Croydon’s growth
zone to deliver the £5.25bn regeneration programme.

Ends
Notes to editor
About Croydon Partnership’s plans for Croydon

The Croydon Partnership’s £1.4bn scheme will transform Croydon’s town centre into a 1.5m ft2
state-of-the-art retail, leisure and restaurant destination, together with new public realm, creating 7,

000 new jobs, new car parking and new residential units including affordable housing. This will sit at
the heart of the wider regeneration of Croydon, attracting new residents and visitors back to the
town centre for the benefit of all local businesses, whilst delivering a safe destination for families.

The Croydon Partnership can be followed on Twitter at @croydonpartners. You can also visit the
website www.thecroydonpartnership.com

About John Lewis

John Lewis operates 50 John Lewis shops across the UK (36 department stores, 12 John Lewis at
home and shops at St Pancras International and Heathrow Terminal 2) as well as johnlewis.com. The
retailer stocks around 350,000 separate lines in its department stores and on johnlewis.com across
fashion, home and technology.
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This year John Lewis won, 'Best Multichannel Retailer 2018"", 'Best Clothing Retailer 2018', and 'Best
Furniture Retailer 2018' at the GlobalData Customer Satisfaction Awards 2018. John Lewis Insurance
offers a range of comprehensive insurance products - home, car, wedding and event, travel and pet
insurance and life cover - delivering the values of expertise, trust and customer service expected
from the John Lewis brand.

About Waitrose

Waitrose has 353 shops in England, Scotland, Wales and the Channel Islands, including 65
convenience branches, and another 27 shops at Welcome Break locations. It combines the
convenience of a supermarket with the expertise and service of a specialist shop - dedicated to
offering quality food that has been responsibly sourced, combined with high standards of customer
service.

Waitrose also exports products to more than 50 countries worldwide and has nine shops which
operate under licence in the Middle East. Waitrose's omnichannel business includes the online
grocery service, Waitrose.com, as well as specialist online shops including waitrosecellar.com for

wine and waitroseflorist.com for plants and flowers.

In recent months, Waitrose has been awarded the much-coveted European-wide Compassion in
World Farming 'Best Retailer Award', Soil Association's 'Best Organic Supermarket Award 2017' and
The Drinks Business' 'Retail Buying Team of the Year Award'.

Contact

John Lewis Croydon Partnership

Elli Share Richard Stocks / Richard Sunderland
Communications Officer, Corporate Croydon@fticonsulting.com
elli.share@johnlewis.co.uk +44 (0)20 3727 1000

0207 798 3145

Waitrose

James Armstrong

Communications Manager, Corporate
james.armstrong@johnlewis.co.uk
01344 824657
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